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About Thankyou 

Thankyou (formerly known as Thankyou Water) is a social enterprise that was founded in 2008. From 
day one, the vision was to empower the everyday Australian to change the world through a simple 
choice within their everyday life.  

Thankyou’s three product ranges – Thankyou Water, Thankyou Food and Thankyou Body Care – each 
exist for the sole purpose of funding water, food and hygiene and sanitation training in developing 
nations.  

To date, Thankyou has funded: 

• Safe water access for 150,939 people; 
• Hygiene and sanitation programs for 190,957 people; and  
• 12.1 million days’ worth of food aid to people in need plus funding for long-term sustainable 

food projects.  

Over its seven journey, Thankyou has given in excess of $2.5 million to fund projects. Thankyou is 
committed to proving impact, which is why its unique program Track Your Impact is central to the 
vision. Customers can discover the exact impact of their purchase through the web app at 
www.thankyou.co/projects.  

The Thankyou Story  

Daniel Flynn was 19 years old when he discovered that the Australian bottled water industry was worth 
$600 million a year, yet around 900 million people at that time were without access to safe drinking 
water.  

Inspired to do something about the World Water Crisis, Daniel pulled together a group of friends and 
together they came up with the idea to launch a bottled water product that would fund water projects 
overseas.  

Balancing part-time work, full-time studies and a bold new vision to change lives, Daniel and the team 
threw themselves into researching the bottled water industry and creating their product, Thankyou 
Water. 

The next few years saw the social enterprise face its fair share of ups and downs.  

The group was told they faced over $250,000 of start-up expenses, not to mention the millions of 
dollars that business professionals said it would take to market the brand. As the team joked that they 
had a combined net worth of about 1,000 dollars, a Plan B was in order. 

Meetings with bottling factories resulted in a bottling company agreeing to a first run of production, 
minus any upfront costs. Packaging giant Visy also backed the vision by donating 30,000 bottles. Metro 
Beverage Company, the largest independent distributor in Victoria, South Australia and Western 
Australia agreed to distribute Thankyou Water. 

After initial success the team experienced a series of setbacks. These included two recalls, trouble with 
bottlers and distribution deals with several major retailers falling through. However in 2011, the business 
saw major success when Australia Post agreed to stock the brand’s product, followed by a deal with 7-
Eleven Australia. 
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By June 2013, Thankyou Water was available for purchase in over 3,000 retail outlets including 7-Eleven 
Australia, Australia Post, IGA and Foodland stores, Provender vending machines and approximately 400 
independent cafes and outlets. 

At this point, the business was ready for a big step forward. During the five-year startup journey, the 
team had realised that helping communities access safe water was only a small part of the bigger 
problem. When reviewing a water project that they had funded, Daniel saw that while the business was 
improving access to safe water, many communities still struggled with poor health and hygiene 
practices. Not only that, but the team had seen first-hand the effects of the global hunger crisis and 
were well aware of the need for both short-term and long-term sustainable food solutions.  

It was this realisation that sparked the idea to rebrand to Thankyou and launch Thankyou Food and 
Thankyou Body Care.  

Not long after, the team experienced a huge win when after a dynamic social media campaign that 
called on the support of its Facebook fans, Thankyou saw all three product ranges taken on by Coles 
and Woolworths late 2013.  

Today Thankyou’s products are available in Coles, Woolworths and IGA supermarkets around the 
country, as well as in Australia Post, 7-Eleven Australia, Foodland, and hundreds of other independent 
outlets. The Thankyou Food range includes muesli, quick oats, clusters, rolled oats and muesli bars. A 
single purchase of one Thankyou Food product has the power to provide one week of immediate food 
relief as well as support long-term sustainable food programs. Thankyou’s Body Care range includes 
premium hand wash and hand lotion varieties, with every bottle contributing to one person receiving 
access to health and hygiene training. Thankyou’s Water range features sparkling and still water 
varieties, with every bottle contributing to providing safe water access to someone in need.  

In 2013 Thankyou was named Youth-Led Social Enterprise of the Year in Social Traders’ Social 
Enterprise Awards, also received the Social Innovation Award in the 2014 Social Traders Social 
Enterprise Awards and its Track Your Impact app was shortlisted in Anthill’s Smart 100 Awards. In 
addition, Daniel Flynn was honoured as the 2014 Victorian Young Australian of the Year and was also 
named 2013 Victorian Young Achiever of the Year.  

Thankyou on Social Media 

www.facebook.com/thankyougroup 
www.youtube.com/thankyouwater 
www.twitter.com/thankyou_group 
www.instagram.com/thankyougroup 

For images and more information on Thankyou visit our media resources at www.thankyou.co 
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Melissa Morris     
PR & Communications Manager   
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